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Target Market
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Local (M25 Corridor)

•	CEOs

•	MDs

•	SMEs
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What Makes Us Different 

Affordability
Through group based workshops
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What Makes Us Different 
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Professional
Guidance in an informal environment
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What Makes Us Different 
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Clarity
Through 40 years combined experience
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What Makes Us Different 
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Refreshing
Your brand with new perspectives
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What Makes Us Different 
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Success
Through open discussion and feedback
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Company Values\Ethos

Bridging the gap between perspective and clarity
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Encouraging insightful discussions

Revitalising your brand 

Supporting your business to reach 
your goals 
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Company Values\Ethos

In a nut shell

Mission 

Values 

Vision 

Differentiation

08



Four Brand - Brand Proposal

Colour Wheel
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Primary Colour

CMYK
94-54-48-47
RGB
0-66-78
HEX
#00424e
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RationalTrust Wisdom
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Respectful Fresh

CMYK
3-11-6-0
RGB
255-224-225
HEX
#ffe0e1

CMYK
0-0-0-0
RGB
255-255-255
HEX
#ffffff
#f3a0a3

Secondary Colours

Reliable

CMYK
15-10-8-1
RGB
215-215-215
HEX
#d7d7d7
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Colour tints

HEX
#06717f

HEX
#808080

HEX
#a3bfc4

HEX
#e6e6e6

HEX
#fff3f4

For website/promotional material

HEX
#f3a0a3
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Name Concept Page 
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Brainstorm
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Name Concept Page 
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Research
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Name Concept Page 
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Component
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Logo Concept Page 
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s
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Logo Concept Page 
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Logo Concept Page 
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Logo type / headings 

Gotham ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Gotham Bold
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Bold

Gotham
Medium

Gotham
Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Gotham Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Gotham Light

Logo Type / 
headings

Sub headings

Bulk text
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Brand Imagery
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Brand identity

Group meeting 

Warm and inviting

Consistency is key
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Market Positioning  
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Direct Competitor

Prices are hard to find

Website pages are bland
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Cost effective group based workshops
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Informal and Fun
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Tone of voice 

Open Minded 
Why?

Considerate

How?
Accepting
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Tone of voice 

Straight to 
the point 

Why?

Direct 

How?
Clarity 
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Tone of voice 

Point of view 
Why?

Connecting 

How?

Relatable  
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Web page 

Research

Wireframe 

Colour Scheme

Brand Imagery
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Implamentation
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Implamentation
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Implamentation
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Implamentation
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